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Communicate Well
It's Not Just What You Say, It's How You Say If!

s

Amy Cohen

Inspired Perspectives LLC.
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Objectives

e Where communication fits in o
framework.

« What messages should do.
« How communications are interpreted.
« / Essentials.
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Where Communication Fits

A Framework for Sustainable Engagement

Business Objectives

e - . WhaHtareth"eshpeciﬁcoutcom_eswetryingtoachiev(eé -
. . t 10 t St !
&z& Objectives LA - When willwe have inter mesures that can mark oo progress?
__ S,
& . L
S Effective Communications
Measurable - How dowe create the best strategy and most
Outcomes

motivating communications plan?
« Whatisthe optimal plan for messaging and
media that will drive action?
Sustainable « How do we best organizing sequencing and
Engagement timing of information?

immediate vs. intermittent, tangible vs.

Appropriate nontangible?
pprop « For what behaviors or actions should incentives
Interventions

be offered?
Effective e,
Communications

Appropriate Interventions
+ How dowe ensure that the interventions are tailored
and best suited to each individual?
+ What s the correct combination of available modalities
to maximize efficiency and impact?

Io + What methods will enable us to transfer greater personal
0((' responsibility to each member?
00., Measurable Outcomes
“ « How and when do we assess the effectiveness of the program?

« What are the data sets we must access from our customers?
« How can we take the lessons learned and best practice from our work and
apply it toward continuous improvement?
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Information vs. Insplratlon |

Key elements that are crucial before
any real change can happen:

Information - If one is not informed,
they don’t know what to expect.

Motivation - If person is not moftivated, they WI|| Not
carry out a behavior even if they know they should.

Strategy - Giving the tools necessary to do what the
person knows and wants 1o do.
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Communications

Should...

* Help raise awareness

of heath risks and solutions.
 Provide the motivation and
skills needed to reduce these risks.

« Affect or reinforce attitudes in shaping corporate
culture.

« Generate interest so employees take action.

« Connect employees directly to the resources that
are available to them in the right “teachable
moment.”
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What Does Your Wellness Program

Say to Employees?

All about health care costs? For employee’s happy life?
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See the forest through the trees!

Understanding the programs, incentives,
benefits!
-,

Active non-union employees
and their covered spouses
(if applicable)
certify that in

¢ Mandatory Preventive Health Evaluation (physical)

® Mandatory Personal Health Assessment (aka, “health risk assessment”
through employee’s health care plan administrator/network manager) and

® Choose any three of the following wellness goals: AUQUSt- 2013 between
« Tobacco-Free Commitment August 1,2012 and JU|Y 2013
« Physical Activity Participation she/he each completed
« Weight Management :
|/ LifeWork Skis (EAP on-line seminars) the wellness requirements.
Information Motivating Strategic Meaningful

® g B ®
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FREE PROGRAMS!

Easy, Convenient and FREE

Lifestyle Management Programs

MANAGE YOUR HEALTH WITH THESE EASY-TO-USE PROGRAMS AT NO COST TO YOU.
COACHING SUPPORT IS AVAILABLE TO:

MANAGE YOUR WEIGHT using a non-diet approach. Build confidence, become more active, \
eat healthier and change your habits. A
GET AND STAY TOBACCO FREE by developing a personal quit plan that's right for you.

MANAGE STRESS and learn coping techniques to deal with stress on and off the job. '

It's not too late to get your health coaching completed to save the maximum amount on your ‘
health insurance premiums. You must complete 3 calls by Oct 31st. Each call lasts about 15 minutes f -

and needs to be scheduled 2 weeks in advance. Calls can be on weight management,
smoking cessation, stress reduction, exercise, healthy living and more!

Call [1.855.246.1873] or go to myCigna.com to sign-up today.

0VOVLG N
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Information Motivating Strategic Meaningful
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Vote

A. Employees who do  B. Employees who C. All employees will

not participate in get their biometric receive a $1200

a biometric health health screening contribution into their
screening will will earn $1200 for Health Savings Acct.

lose a $1200 fheir Health Savings  kgep the $1200 by having
contribution fo their Account. your biometric screening
Health Savings done. Employees who do
Account,

not participate will LOSE
the $1200 deposit.
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7 Essentials
#1 Name and Logo
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CEOCRAPHIC
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Program Logo/Brand

Benefits fo program and
INCreases engagement

« Shows importance

» Easily recognized

« Part of culture shows here
to stay
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Logo Examples

Gun Company

AIMING FORYA

Dealership
HEALTHIER LIFE
. @DRIVING
H - A HEALTHIER LIFE

D)
Is How WeRoll /&
Bicycle Manufacturer Wel I n e -

For Your Total Well-Being
ﬂ®

Buildin ommunity® av A
VA Wales) Helness

a Healthier Committed to heaithier living fo deliver quality care
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7 Essentials

#2 Simple and Concise

%
N4

Sit. Stay. Shop.
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Simplify Your Message

Option A Option B

Work out together,

lose weight togethe

live longer and 2
happier together.

»

4

s

7.

" Bananas

1. Bananas are thought to have originated in

Malaysia around 4,000 years ago. From there, they
spread throughout the Philippines and India, where in 327 B.C, Alexander the Great's
army recorded them being grown
Bananas were introduced to Africa by Arablan traders and discovered there in 1482
A.D. by Portuguese explorers who took them to the Americas, the place where the
majority of bananas are now produced.
There are approximately 1000 different bananas plants in the world
Over 100 billion bananas are consumed annually in the world which makes bananas the
Q" largest agricultural product in the woeld,
Amenicans consume bananas more than any other fruit, The average American
consumes 26.2 pounds of bananas per year. Americans actually cot moce bananas than
apples and oranges combined.
Eating bananas can cheer you up! Bananas are the only frult to contain tryptophan, an
amino acld plus Vitamin B6 which work together to help the body produce serotonin, o
natural chemical which alleviates mental depression
The phrase “going bananas”™ was flrst recorded in the Oxford English Dictionary and Is
linked to the fruit's comic connection with monkeys,
A cluster of bananas was foemerly called a “hand” while a single bananas was called a
“finger”

Nearly all commercial banana plants (Cavendish) are perfect clones of one another and

ek acdalccte aan aoae aiacle alasd ba Bescdtbhacatdt A slea scsdhleal acatesales cnaleas chhama
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Roll Out

Implementation Letter. Is

message: Offer value to you

v Positivee

< Builds morale, optimism,
loyalty Implemented for you

v Meaningful/Relevante NIMNICHT G DG

< Age, culture, interests, |
gender e e ey

oty ard rgmety et 08 & #fec your leeiy's Tor Pons reanors we e awoted 1o ofer & Sew

Employees are #1 asset

Improve quality of life
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RN Burvey 1D YR 48 DA PEETe0R T M0 BT GRC yOu

0 woult Iowe 10 108 SVINyore 30 8 part of 0w Neaithy Outure

http://www.cdc.gov/ .
nationalhealthyworksite/docs
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#3 Attractive/Impactful

April

2016

“A bargain ain’t a bargain
unless it’s something you need.”
— Sidney Carroll
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GET AHEAD FINANCIALLY

Spend less than you earn. Cost cuttings can be small sacrifices that lead up to big savings.
Put away the plastic. Credit card debt is the number one obstacle to financial success.
Pay yourself first. Auto deposit 5% -10% of your paycheck BEFORE you pay your bills.

4 Know where it goes. Plan a budget for realistic spending and saving goals.
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Humor

https://vimeo.com/110425031
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Which would you rea

HEALTH

VANDC”IL
o o o 1 iy Cote

Connectlon

Yol 31 = 8O 2

WELLNESS
FACULTY & STAFF

- M
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Apra ey 2011

De< llx.lrf, Delete, [X‘-Nn:\s p
Spring cleaning your life! /

Spring cearmy o ryRooy™oas wid 20 2255 bedwy (uty cleaning
o b Whale Se afiorts Sat 5o inte this ek are oivee
u-g Be rese of crgaesed gwes oo 3 leeling of
6oean’t seem [ike 2o cbwidet ‘_
mllu.uo mulﬂ your serroeefings ess
clsered 32 more orzacaed 11 3 ttaedard teme mazagesest tocl

Wheee & | pet thae documenc? Whaee a0 my brys T Which folider has the ¢ mad sboex the

aew pobcy? A lizle sprng recrganaton caa make you moee effioest aad sedace famtrmon

Once you do the satial cepamestion, the key i 50 we 3 rysem 1 keep g sraight Jim

Keadall, Masager of Worlt Life Connecsonn offers e following suggestons

1. Dady to-do Bt aad scheduling systems (day planners o eleouonc devices) e wefsl

keepeng track of regelarty aohedcied sppontmente, ks, progcte, and deadowe They aeo

serve 3 3 map for what you want to get accoempliahed soday, this woek, and this mooh

Feview o fion Dung each day and when you end e duy Duvid Allen’s book Geming Things

Dune T vt of mrown v prodectriy o Supben Covey's Fane Things Fint ocine prac

ocal methods for crpamning yoor e,

Faadie papers and o-mads 00ce. Try TRAF, whch stands for Tom It Refer It (P 2

soagk Act on i, Fle it is based on the book Orpanite for Seccens by Siephame Winson,

3. 5ot op faskiop 3od e-mad Iolders 30d Slas for ving Dungs you aen T ready 1 part Wil

oyt Clean oz yoor ¢ maul ishos monhly

Spead your energy 0o Dote ks Dt yeeld 3 greater mpadt Soward yoer goals. Tikr oo

ol of this sescusce and allocate £

Doa't forget o bedget Sme for sel-care 30d eajoying Sia's special momests. Muke sove

= your achedde for everone . deep. Gt b, woaalniag, aad hodtuen. I you have socbie

talng case of youmelf, consider o Ll Nenre: Loarning 30 Core for Youwrself a2

Effecstvely ax you Care for Everyome Edse by Ace D Dossar snd Henry Decher

§. Theow things sway Bt you hawea )t soed is several years. Simgiify. There will be & couglle
of Seags you winh you had kepe, bet moss of i you will never s,

~

-

Pam lrowa, Duector of @he Vandertek Organiratonal [ect cnom Team, suggests contaciling
TV tme. “In the evemng and oo weckends, lisst your televison watkchng o programs that
you inady engoy. I possablle, recond shows and save Dem st you've completed other tasks ™
e alwo adde, " Pewad yoorwl! when yoo've completed 3 tadk wiesedy non food reward

Mark Your Callendar
Ap 1 Sent Ondionge 1 g
AP 6 N e Wk g Oy
Apr 936 The Wark of e Youny
i

30 Pt Caving b
Land Come Wilh Alsemer's Chamne

Mor 18 Ndntam P onrn o My
b anee ey

Traci Nomdherg
Mimocaste Vicw Ohamcaion
Ohief Weumain K (Macwr

Leadin
by example

Vandedd [ cadn AGing
Viblinows 3 Prosey

Wt 2 o of D Dng Dt s
med 1 MLIBCNG Wl a8d
3 Ciiren snoer B 2ge o 1
Seep! 1y w0 make prosng
eaccgh deep 3 pronty o that |
can fanction at emy best each day

What 1 2 tawarte 2t I Bty
20>

We eopon Beuag amve oandooes,
doung Shng woch as nidiag brkes.
Lately we have bees havieg

fon dwovenang parks s the
Nanbvile wea My bds ber

1 fnd new paros cnbese, and
we Sscowet them logedher

Wt wan e st Bosk you tead?
Whar the Dog Sow by Malcols
Chadwell

n-l-ﬂ’
M someumes € w3 challenge.
One teag we &5 1 plas Sree
meals for e week and buy
everydung we nead & the groceny
wore. Searnd ofa in 3 favorme
We s cocamonally like o et
Breakfag (o0 Jannec

GET UP AND GO!

April 2014 Sgest
Physical activity i an important part of a healthy lifestyle for 50 many reasons — it boosts heart health, lowers bloed
pressure, helps beat stress, and may help reduce anxiety and depression, all factors that arguably matter more than
the number on the scale
The Get Up and Go Challenge is an 8 week physical actaty competition which teams of coworkers compete with
each other to get the mast exercise points by tracking their steps on the RedBack Health website!
Regstration will take place April 14 - Apnl 25 When you sign-up dunng this tme frame you will get & free
pedometer a3 well as exdusive Be Healthy mPerks offers throughout the challenge. You MUST sign up by Agril 26
to receive the pedometer and mPerks offers!
To sign-up: Visit www.redbrickhealth.com, log in, and follow the prompts for the challenge. AFTER you sign up, visit
the Resources page and dick on “Get Be Healthy mPerks Offers”™ and fill out the short form. You can also sign up by
calling 8S5-824-6437.

The Challenge will begin May 5, just in time for spring! Everyone think warm thoughts until then!

perks.

+  Get EXCLUSIVE
Be Healthy mPerks Offers!




Ins ired ‘__——————’/’———\

Ferspectives

Design Quality

Get to Know Live Well
INTRODUCTION TO YOUR

Wellness & Optional Incentive Program

WHAT IS THE LIVE WELL PROGRAM?

“Live Well” is Crowley’s branded wellness
program that offers tools and resources tied to
your Crowley Benefits to keep you and your
family’s health and well-being a priority.”

The Live Well Goal is fo promote the health and
wellness of our people by creating a work
environment that nurtures all dimensions of
wellness while heightening engagement,
reinforcing healthy behaviors, increasing
performance and controlling health care
expenditures.

What is the LIVE WELL
INCENTIVE PROGRAM?

Just like safe drivers pay less for car insurance.
Crowley offers health conscious employees
who participate in wellness programs discounts
on their health plan.

As insurance rates go up for everyone, Crowley
is helping to take on more of the cost increases.
Earn points for higher discounts and lower your
contributions to your health care plan.

The opti li tive prog is for fullfime
eligible employees covered under Crowley's self-
insured health plans. The program is based on
points and a tier system. There are several ways
to accumulate points. See the “Live Well Incentive
Program Overview” for details.

Crowley has selected Int tive Health (IH) as
our wellness partner to ensure privacy, measure
POV SR T AL A

INCLUDED IN THIS PACKET:
WELLNESS PROGRAM

v Dimensions of Live Well
*8 Dimensions of Well-Being

+ Live Well Calendar
*Review themes, challenges and webinars by
quarter and month.

+ Live Well Program Quick Reference Guide
* Quick reference of wellness benefits,
offerings and tools available fo you.

INCENTIVE PROGRAM

v Live Well Incentive Program Overview
*Ways to accumulate points
« Descriptions of key components of the program

q/ 1st Year Participant Overview
* Explanation for new hires and first year
participants
+ Contribution Schedule-
* Review points and associated tiers to explain
employee contribution discounts.

q/ Key Words and Descriptions
* Get familiar with the tferms and components of
the incentive program
+ Health Evaluation FAQ’s
« Frequently asked questions regarding the
evaluations from Interactive Health (IH)
+ Health Evaluation- Test at Lab Instructions
* Process to have your health evaluation at a Lab
Corp facility
+ Resource Directory
« Important websites and phone numbers fo

coach on topics such healthy eating,

physical activity and stress

Challenges
Participate in online ¢

eat better or lose weight.

afienges with your
peers in teams to increase physical activity,

d “
N 2
e O

Run a 5k, join a sports team or participate in

a health promotion activity in your
community

Weight Watchers Online
Online Weight Loss Program with meal
and

support, peer group meetings t
resources

Preventive Screenings
Annual Physical Flu Shot
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#4 Repetitive
"Guess What Day it ise”  https://vimeo.com/82106822
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What
information

Miegstone report

Frequency
Budget
Topics
Media

Project stalus
reports &
agendas

Team status
repors

Isses report

Escalation
reports

Outsourcing

WMANCe

park

Accapted
change requests

Oversight gate
decisions

Target
Audience

Senior managament and
project manager

Sta¥ and customer

Froject manager and
project otice

S1al and customer

Staff and customer

Sta¥ and customer

Froject ofice, sanior
mgml. Cusiomes, slaN

and project mygr

Senior management and
project manager

When?

Bimonthly

Week Iy

Weak Iy

Weoakly

When
neaded

Bimonthly

Arylime

As requred

Method of

Communication

E-mail and
hardcopy

E-mail and
nhardcopy

E-mai

E-mai

Maeling and
hardoopy

Meeting

E-mail and
hardcopy

E-mail meeting
repart

Provider

Project office

Project manager

Team recorder

Team recorder

Project manager

Project manager

Dasgn
department

Ovarsight group
of
project offica
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Ongoing Communications

Who is sending what and how often?

Vendors (Wellness, EAP, Carrier, Consultants)
Internal (HR/Benefits, Wellness Team)

Frequency?

Weekly- Tips,

Monthly-Newsletters, Posters, Videos
Quarterly-Flyers, Presentations/Webinars/Workshops
Annually-Calendars, Self-Care
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ava fana_

For gy and Tomormos

JAN | FEB | MAR | APRIL | MAY | JUNE | Juy | AuG | sepr | oct | Nov | DEc

2015 al 2015 @2 2015 @3 2015 4
Healthy Heart Diabetes Musculoskeletal Metabolic Syndrome

January 19 - March 31 April 27 - June 7 July 31 - August 23 September 14 - October 11 H
LOSE YER BOOTY EAT A RAINBOW GET FIT ON ROUTE 66 GOOD NIGHTS _ .+
Heart Healthy Fruit & Veggie s * Physical Activity Sleep d
Weight Challenge Challenge /4 Challenge Challenge
Time Management Understanding Understanding Health Avoid Burnout
February 12, 2015 Food and Nutrition and Exercise October 20, 2015
April 24, 2015 July 24, 2015
\_ PA AN J\_ 2
WEBINARS TO WATCH
> e wm WORK/LIFE BALANCE FAMILY COMMUNICATION ' g5 SHING BULLYING
RN I=SIPo0n) THREE NEVERS OF PARENTING  THE POWER OF SELFTALK  ppACTICING GRATITUDE
> wea FITTING FITNESS IN AGING WELL SLEEPING WELL SMALL STEPS
e EATINGONTHERUN BOOSTYOUR  FACT ORFICTION TO A HEALTHIER
ke taitdtaintgll METABOLIC SYNDROME IMMUNITY ONWEIGHTLOSS  WEIGHT
( » N ANCIAL MANAGING MY KEEPING CREDIT CREATE A SAFETY NET STEPS TO HELP
i PERSONAL BUDGET HEALTHY FOR LIFE’S UNEXPECTED GET OUT OF

www.bettermoneyhabits.com

UNDERSTANDING HOME REFINANCE EVENTS DEBT
Visit the Live Well Site at www.MyWellSite.com/ip/Crowley
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2015 Wellness Plan for

Applied Information Services f '(':‘.-%.lwcf:\'vs

Toke Your Progrom 10 New Heights

Month Challenge portive / Internal Programs  Incentives lcs - us Easi Jacksonvi"e

Aroued the World WELLNESS PROGRAM ACTIVITIES
ysical Activty
TEAM Challenge QUARTERS 3/4
S e o Program Activity Summary Date/
Location
Lunch and Learn A unch time seminar Wed 9/17
BEAWARE o engineered 10 educcte 1200 -1:30pm * Activity points for your
1 YOu On self-cefense bloronho R&o;nm pravention pion
and personal safaty. m"dc b
Eat the Rainbow =l
Frun&Veg ie Philanthropic Events Porticipane in one of these Waech for = ACtivity points for your
4 g events of support G non: wcomrzspom prevention pion
Individual mﬂ orgonzation 1o dem- and
ate your commiment | communications
Apf(li’;a-gle:g:nh e
y Food & Filness Xick Ot 9/2/14 | = Activey ponts for your
nge - i 1o Ea‘;m/u: Ng'how ”m%ond
e chalenge designed . your
HEALTHY BALANCE Improve your everall heclth receive full reimbursement
=L Sl
Summer Fun upComing
3 communications.
KNOW hvoAmn mmng of 2 emmo?\m E aiscount
your am a on your
RUMBERS heath siatus ond the COMpPaign Insurance premium
Impoct that out-otdne
QJ ’ ” biometric standards con
have on your health and
welbeing
Aug 10th-Spt 27th Gym Reimbursement fitness reimbursement Ongoing * 520/ month
progrom theough United
a Hoarh Core
Healthy Holiday I
Challenge revention Plan L acthties Ongong «Discounts neatth
Nov 9th- Dec 20th oot ke e e
For ) Pl ct the g team b
Casey Rebman cosay rebmaniicsf.com. Prilanimvopy Coorainator
Jonathan Patter lonathan potter@icif com. Prwtloal Actiity Chalenae Cooedinator
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7 Essentials
#5 Emotional Appeadl

Emotional and psychological
appeals resonate more than
feature or functions.
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Features vs. Psychological Appeal?

Stop
Smoking!

Cigarette smoking is responsible for
9 out of 10 lung cancer cases.'
Protect yourself and your loved ones
by saying “NO" to smoking!

Once you‘ve ditched that
cigarette, the benefits
are immediate:?

Withia 24 hours. ’
Within 20 ménutes. ® The lurgs stan melw |1M§ C
* Blood pressure chone it * Bioed © ton .
mero

decroases

men- hours: Wizhin 1 to 9 months.
nOngs * Nasal block )_;:
regenecats lears pign

n ke o
facebook

# Ao
————— WWW SINGIPOIeCancersociety org sg oY

WHAT DOES SMOKING
REALLY COST YOU?

SMOKING COSTS YOU APPROXIMATELY $1,800
PER YEAR. WHAT COULD YOU DO WITH THAT
MONEY IF YOU QUIT?

©A FAMILY VACATION ©A NEW STEREO AND

ALARM SYSTEM FOR
O AT LEAST 3 IPADS YOUR CAR

©ANEW WARDROBE 4, cencoN TICKETS TO
©ABIGSCREENHD TV JAGUAR GAMES

GET HELP TO KICK THE HABIT;
ONSITE: Contact Welnest Services for cptions 3¢ welinessd s com
ofraTE: W /Swwngiterckiegnonfistcome com/ index ttmi,

Bullding

NOrthiloridaahec org, www Ahectobacco com,
www Lngfia org, www ffsoniine org/
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«Mrolleves

stress, hoosts your
immune system,
and lowers blo
pressure!
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#6 Actionable

Have a salad today.
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NEW JUNE NEWS

HEALTH & WELL-BEING

- NextEra Health & Well-Being's N
Newest Wellness Platform is Here!

A website dedicated to you and your well-being! Sign-up today to access exclusive content such as
Warrior of Wellness Materials, past Healthy Perspectives Digests, get fun health tips or send a
motivational e-card to someone you care about. Check out the calendar for upcoming events, healthy
recipes or communicate to friends. We are rolling out new programs constantly, so go on and check out

how you can take charge of your health todayI 5

AV 4

" Take the challenge to reach Skull Island today!
Take charge of your health today by going to

mywellsite.com/nextera and sign-up for Lose Yer Booty!
k mywellsite.com/nextera and sign-up for Lose Yer Booty! WJ ‘
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Drive to Resources

« Less than 1% of employees
visit health plan wellness
sites.

* Dr. Bruce Sherman

e Di .64 o
Direct to the resources you e Wellness //Joments
want them to use. /| 2015 Healthy Perspectives Calendar
Office pEroOT T E
Office DEPOT. Take Charge of Your Health. E i

OfficeMax ™//ELLBALANCED i
benefits « wellness « retirement www.PowerofVitality.com
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#/7 CREDIBLE

Staftistics are good credibility, but lack human context.

DIABETES STATISTIC COMPARABLE STATISTIC

People with Diabetes in the U.S.
don’t know they have it

1 Out of Every 4

1 Out of Every 11 People in the U.S. have Diabetes
Two Times Higher Medical costs for persons with Diabetes
50% Higher Risk of death for adults
with Diabetes

*American Psychological Association
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 What makes SUPERCHARGE Your Metabolism
: R S WP —
people believe

Fuel Your Fire. Just as adding small twigs can keep a fir

idease dwindling down, eating small meals throughout the day
Authorities? your metabolism gradually burning.
' Burn Hotter. Physical activity is the accelerant that is m
Faith@e effective in keeping our metabolic fire burning. The best
. metabolism-boosting exercises are weight lifting and
EXpe”eﬂce8 cardiovascular training.

: T pdrwepstel o e yirr bl ooy
« Concrete details ?‘ e sk e v
or anecdotes. gee
 Human experience

or intuition.

Scan this code or visit http//ow.ly/snWWm
for a slide show of 6 secrets to fire up your metabolism.
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© 2014 American Heart Association, Inc. All rights reserved. Unauthorized use prohibited.

American Heart Association copyright materials may not be reproduced in whole or in part by persons, organizations
or corporations other than the AHA, its affiliates, divisions and units without the prior written permission of the Legal
Department at the AHA National Center.

The information contained in this American Heart Association (AHA) Web site is not a substitute for medical advice
or treatment, and the AHA recommends consultation with your doctor or health care professional.

See links in box at right for more copyright permission request information or click on the link below for more
information.

Copyright Permission Guidelines

Copyright and Trademark Violations

The American Heart Association takes intellectual property rights seriously. We work diligently to ensure that our
works do not infringe on anyone else's rights and that others do not infringe on the AHA's intellectual property rights.

Click on this link for more information about how to report a copyright violation: DMCA Notification Guidelines
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http://www.heart.org/HEARTORG/General/
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Copyright Permission Guidelines
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Content Usage

Unless otherwise indicated, all information contained on this Web site such as text, graphics, logos and images is
copyrighted by and proprietary to the American Heart Association, Inc. and may not be reproduced in whole or in
part by persons, organizations, or corporations other than the AHA, its affiliates, division and units without prior
written permission of the Legal Department at the AHA National Center.

How To Request Permission

To obtain permission to use or copy AHA-copyrighted materials from the AHA's Web site or from AHA printed
materials, videos or audio materials, you must submit your request in writing by using our online form (see Related
Iltems Box to the right)
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(especially images) graphics.
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« Cite and Source

mediq. « Use copyrighted with
. Making a video from permission and follow

others’ video footage guidelines.

orusing copyrighted . Reputable partner.
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Cite Sources

 |s what | am writing original or did | use
InNformation from another source?¢

 Even a paraphrased work would
be sourced so the originator can
be credited for efforts.

« Citing sources for an image is not
icense to use.
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In-house vs. OQutsource
DOES YOUR in-house NEWSLETTER COST MORE THAN YOU THINK?

How much does your in-house wellness newsletter cost you?
HEALTHY;,

erspec |Ves DILEMMA: Companies want to have more control over the content of their

wellness newsletter and save costs by having staff create newsletters.
INSPIRE TO MOVE: N—_—

Y o

e CONSIDERATION: A quality newsletter takes approx. 80 hours of working payroll
' hours for:

... -editorial planning, research and fact checking.

~ 77" -original and creative writing.

-vetting reputable website for internet links resources.

-3 layers of editorial review.

-graphic selection and licensed purchases of images.

-typesetting and graphic design time.

IN-HOUSE COST vs. HEALTHY PERSPECTIVES DIGEST COST
$1600* /issue §295/issue (on average)

4 emvann J .« e

*80 hours x $20/hour
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